-p-l-l-

#ane

CIXIg=28= éiliEXI
Journal of Digital Contents Society
Vol. 18, No. 4, pp. 681-690, July. 2017

NFCZIT0| ChEH 23 Ehio| X|ZHE S712, SAIM0| ZIENEQ} +8O|=0]
OjXls &k Ehum o1

071

R O I
R e T

PTITY ST DS R SASE
*MEChstm o|c|of7| Rui o4 stz

An Exploratory Study on the effectiveness of NFC Advertising in
Cinema Environment

Sung-Wook Shim' - Hye-Min Byun®" - Woon-Han Kim®
"?Department of Advertising & PR, Hanyang University, Ansan 04763, Korea

*Department of Media & Communication, Sunmoon University, Asan 31460, Korea

[ ]

S S el A B85 NFC H3 ek} i Beks malsl s AR zAs AN 24 A3, 45 ae4 T e
2% F A AR AN, Foldo]l Fa g0l wel frolnd JFE i Aoz vehdtl =E, NFC 33 714, %]
71l 5843 A 2h5 g4, NFColl thgh X2kl Z A%, NFC #aLe] a4 3ol =890 244 4TS FE= e
2 Ueheh ppAmto 2, NFC 33 8ol 4aggael WA, 1 ohg Furka] o= 43 T 20 yepd
[Abstract]

This study is to find the effectiveness of advertising acceptance through NFC advertising and mobile in a cinema environment.
The results are as follows. First, personification and participation among interacitivity factors had a positive impact on advertising
acceptance. Second, advertising value of NFC advertising had a partially positive impact. Perceived usefulness and ease of use,
perceived entertainment, and innovation alos had a positive impact on advertising acceptance. Finally, interactivity, followed by
advertising value, had impact on the acceptance of NFC advertising.
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Fig. 3. NFC Advertising Images and reference texts
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